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What is SEO? 
SEO stands for search engine optimization. 
Search engine optimization is the process of making your website better for search 
engines. 

Explanation: 
Search engines such as Google & Bing serve as the discovery point for the web. 
People go to search engines to find relevant content, information and websites. 
Search engines then scan through their index of webpages and deliver the search 
results based on the user query. 
 
The results are ranked based on the relevance of a webpage to the user search intent. 
Search engines want to make their results pages useful for their users. A wide range of 
quality parameters and signals are used to deliver the best possible results. 
With the advancements in computing, search engines now use artificial intelligence 
and analysis to improve the search results. 
 
Google and other search engines play a critical role on the Internet. 
Websites need to make sure that they make a good impression on search engines. 
In order to rank higher in search results, they need to help search engines by 
sending the right signals. Search engines use computer programs to analyse the 
Webpages. 
 
SEO involves making your web pages optimized so that search engines find all the 
signals they need to understand the relevance and context of the webpage. When a 
web page is optimized for SEO, it ranks higher in search results. Thus, it drives 
more traffic from search engines. 
 

Types of SEO 
Search engines take into account a large number of factors when deciding on the 
ranking of the webpage in their results page. 
SEO work can be put into three general categories. 

1. On-page SEO 
When ranking web pages in search results, search engines consider the content of 
the webpage. It also looks at the overall website. The aspect of SEO which involves 
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making changes and improvements to the website is called on-page SEO. 

2. Off-page SEO 
Search engines also take into account signals from the web. Search rankings are 
not determined by their own website structure and content. It is also influenced by 
how the website and webpage is perceived by others on the web. 
The most important aspect of off-page SEO is backlinks from other websites, 
including social media mentions. 

3. Technical SEO 
With emphasis on a more user-friendly web, it is a recent addition to SEO. Search 
engines now consider website speed, usability, and security for ranking in search 
engines. It’s more focused on technical settings of the website to improve its 
Performance. 
 

SEO CHECKLIST 

SEO Basics 
☐ Set up Google Analytics 
☐ Set up Bing Webmaster Tools 
☐ Generate and submit a sitemap 
☐ Create a Robots.txt file 
☐ Install an SEO plugin 
☐ Set up Google Search Console 
☐ Make sure that your website is indexed 

Keyword Research 
☐ Find main keyword 
☐ Find long-tail keyword variations 
☐ Research and identify competitors 
☐ Prioritize by keyword difficulty 
☐ Prioritize by search volume 
☐ Find question keywords 
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On-Page SEO 
☐ Optimize your images 
☐ Add internal links 
☐ Link to relevant content 
☐ Write and improve meta descriptions 
☐ Write and improve title tags 
☐ Improve content readability 
☐ Add schema markup 

Off-Page SEO 
☐ Analyze your competitor's links 
☐ Turn unlinked mentions into links 
☐ Set up Google Business Profile 
☐ Publish guest posts 
☐ Analyze link intersects 
☐ Share your content 
☐ Find and target competitors broken links 

Content 
☐ Write a grabbing intro 
☐ Add Table of Contents 
☐ Use images to split content 
☐ Update old content 
☐ Use short sentences and paragraphs 
☐ Grab attention with bold sentences 
☐ Use headings and subheadings to create hierarchy 

Technical SEO 
☐ Ensure your website is mobile-friendly 
☐ Check your websites loading speed 
☐ Make sure your site is using Https 
☐ Fix broken links and pages 
☐ Make sure your site is indexed 
☐ Find and fix crawl issues 
☐ Make sure your URL structure is SEO Friendly 
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FREE SEO tools For your website 

SEO Keyword tools 
• Google Keyword Planner 
• Answer The Public 
• Keyword Explorer 
• Google Trends 
• Keyworddit 

Link building tools 
• Link Explorer 
• Link Miner 
• Disavow Tool 
• Backlink Checker 
• Detailed 

On page SEO tools 
• Yoast SEO 
• Rich Result Test 
• Schema Markup Generator 
• SERPSIM 
• Structured Data Testing Tool 

Crawling & index tools 
• Beam Us Up 
• Redirect Path 
• Link Redirect Trace 
• Screaming Frog 
• SEOlyzer 

Analytics tools 
• Google Analytics 
• Google Data Studio 
• Google's Search Console 
• Mozcast 
• Keyword Hero 
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Other SEO tools 
• Google PageSpeed Insights 
• Google My Business  
• HARO 
 • SimilarWeb  
• Semrush 

​
Formula For Success in Organic SEO 

As an SEO expert focusing on organic search and Google's guidelines, I ensure 
content 
follows best practices for search rankings. Here are key points to optimize content for 
organic growth while staying within Google's terms: 

1. High-Quality Content (E-E-A-T) 
● Content should follow Experience, Expertise, Authoritativeness, and 
Trustworthiness (E-E-A-T) principles. 
● Avoid thin or low-value content; provide unique, informative, and engaging 
material. 
● Use simple and easy-to-read sentences while ensuring depth and accuracy. 

2. Keyword Optimization (Without Overstuffing) 
● Conduct proper keyword research to target user intent (short-tail and long-tail 
keywords). 
● Use semantic SEO with related entities to improve context relevance 
(NLP-friendly). 
● Place keywords naturally in titles, meta descriptions, headers (H1, H2, H3), and 
content. 

3. Technical SEO (Google-Friendly) 
● Ensure fast page speed (Google's Core Web Vitals). 
● Use proper HTML structure with clean code. 
● Implement schema markup (structured data) for better search appearance. 
● Optimize mobile-friendliness for all devices. 
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4. On-Page SEO (User + Google-Friendly) 
● Use engaging meta titles and descriptions to improve CTR. 
● Optimize internal linking to pass link juice and improve crawlability. 
● Add ALT text for images (Google Images SEO). 
● Ensure proper URL structure (short, descriptive, and keyword-rich). 

5. Off-Page SEO (Safe Link Building) 
● Focus on high-authority backlinks from trusted sources. 
● Avoid spammy, low-quality, or PBN links (against Google’s policies). 
● Use natural outreach strategies (guest posts, HARO, citations). 
● Build brand mentions and social signals for authority growth. 

6. User Experience (UX) & Engagement 
● Ensure low bounce rate by improving readability and engagement. 
● Use clear CTAs (Call-to-Actions) to guide users properly. 
● Implement interactive elements (videos, images, FAQs) for a better experience. 

7. Google Updates & Compliance 
● Stay updated with Google algorithm changes (like Helpful Content, Core 
Updates). 
● Avoid black-hat techniques (keyword stuffing, cloaking, hidden text). 
● Follow Google Search Quality Guidelines to prevent penalties. 
>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>> 

 

✅ DOs of Off-Page SEO (Best Practices) 

1. Build High-Quality Backlinks 
○ Get backlinks from high-authority (DA 40+), relevant websites. 
○ Use niche-related sites for natural linking. 

2. Leverage Guest Posting 
○ Write valuable, unique content for relevant blogs. 
○ Ensure the site has organic traffic & authority. 
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3. Use HARO (Help a Reporter Out) 
○ Provide expert quotes to journalists in exchange for backlinks. 

4. Engage in Social Media Marketing 
○ Share content on Facebook, Twitter, LinkedIn, Pinterest, Reddit. 
○ Encourage natural shares & engagement. 

5. Do Brand Mentions & PR Outreach 
○ Get mentioned in news sites, blogs, forums, Quora, Reddit. 
○ Monitor brand mentions with Google Alerts. 

6. Local SEO & Citations 
○ Get listed on Google My Business, Yelp, Bing Places. 
○ Maintain NAP consistency (Name, Address, Phone Number). 

7. Influencer & Blogger Outreach 
○ Collaborate with niche influencers for guest features. 

8. Use Forums & Community Engagement 
○ Answer relevant queries on Quora, Reddit, niche forums. 
○ Provide valuable insights with a backlink in your profile. 

9. Broken Link Building 
○ Find dead links on high DA sites, suggest your content as a replacement. 

10. Video Marketing (YouTube, TikTok, Vimeo) 
● Share SEO-optimized videos with backlinks in descriptions. 
 

❌ DON’Ts of Off-Page SEO (Avoid These Mistakes) 

1. Avoid Buying Backlinks 
○ Google’s Link Spam Update can penalize paid links. 

Copyright Reserved by ​
CEO & Founder 2AM Skills​

Ali Hamza Khan 



2AM Skills Kotsultan,Layyah,Punjab,Pakistan 
8 

2. No PBNs (Private Blog Networks) 
○ Google detects unnatural PBN link schemes. 

3. Don’t Use Automated Link Building Tools 
○ Spammy auto-generated backlinks can lead to Google penalties. 

4. Say No to Irrelevant Links 
○ A fashion blog linking to a tech site looks unnatural to Google. 

5. Avoid Spammy Blog Comments 
○ Links from irrelevant, low-quality blogs won’t help SEO. 

6. Don’t Overuse Exact Match Anchor Text 
○ Use natural, diverse anchors (branded, URL, generic). 

7. Avoid Low-Quality Directory Submissions 
○ Use relevant, high-DA directories only (Yelp, GMB, Bing). 

8. No Link Exchanges (‘I link to you, you link to me’) 
○ Google sees this as manipulative linking. 

9. Avoid Duplicate Content in Guest Posts 
○ Always publish unique, high-quality content. 

10. Don’t Ignore Google’s Webmaster Guidelines 
● Follow Google’s Link Spam Policy to avoid ranking drops. 

TIPS 
Avoid Other Languages or irrelevant Language sites. 
Don't use NOT SECURE sites. 
Always Check Spam Score and DR/DA first. 
Don't use a Duplicate Site for backlinking. 
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Check always a site to ensure it was never used before.​
Use the Ctrl+F Key to find duplicate sites/links on Google Sheets 

​
​

How do I write an article? 
 

Follow these 10 article-writing steps to create high-quality content for your 
audience. 

●​ Identify Your Target Audience's Pain Points. ... 
●​ Determine Your Target Keywords. ... 
●​ Conduct Topic Research. ... 
●​ Create an Outline. ... 
●​ Write a Compelling Headline. ... 
●​ Draft a Strong Introduction. ... 
●​ Use Descriptive Subheadings to Organize Content. 

How to do SEO for beginners? 

SEO Step-by-Step Tutorial 

●​ Step 1: Find keywords. 
●​ Step 2: Put keywords in the page title. 
●​ Step 3: Put keywords in the page URL. 
●​ Step 4: Put keywords in your meta description. 
●​ Step 5: Put keywords in your H1 text. 
●​ Step 6: Use keywords in the page's content. 
●​ Step 7: Build links to your website. 
●​ Step 8: Monitor your rank. 

How to start an article essay? 
 

Intriguing ways to start an essay 

●​ Share a shocking or amusing fact. 
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●​ Ask a question. 
●​ Dramatize a scene. 
●​ Kick it off with a quote. 
●​ State your thesis directly. 
●​ Pick the right tone for your essay. 
●​ When you're stuck, work backwards. 

 

How To Write a Powerful Introduction Paragraph 

●​ Include a Hook. Don't repeat the article title in the sentence! ... 
●​ Keep It Short. ... 
●​ Explain the Article's Purpose. ... 
●​ Explain the Article's Value. ... 
●​ Refer to a Concern Your Reader Might Face. ... 
●​ Use Storytelling—the Smart Way. ... 
●​ Analyze Search Intent. 

How to write an article step by step? 

●​ Find a topic. 
●​ Find your target audience. 
●​ Perform research on your story to create trust. 
●​ Write an outline. 
●​ Get a rough draft together. 
●​ Create the subject matter. 
●​ Read and or share with friends for any errors. 

How do you start the first paragraph of an article? 

Here are some steps you can follow to write an effective introductory paragraph: 

●​ Consider the question you're trying to answer. ... 
●​ Capture your reader's attention. ... 
●​ Provide relevant background information. ... 
●​ State your thesis. ... 
●​ Summarize what you plan to explore in the document. 
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WordPress Site Speed Optimization 
 

9 Advanced WordPress Speed Optimization Strategies 

●​ Load JavaScript deferred and delay Javascript execution. 
●​ Defer non-critical CSS, remove unused CSS, and inline critical CSS. 
●​ Minify Javascript. 
●​ Minify CSS. 
●​ Optimize your WordPress database and reduce database calls. 
●​ Split long posts into pages. 
●​ Disable hotlinking. 

 

If you want to speed up your site's loading time, take the 
following steps: 

●​ Optimize Images.  
●​ Remove Unnecessary Plugins.  
●​ Remove or Delay Third-Party Scripts.  
●​ Optimize CSS Loading.  
●​ Choose a Fast Theme. 
●​ Update Your Tools. 
●​ Clean the Database. 

 

Install Only those 3 plugins for speed Optimization: 
●​ Wp Rocket 
●​ Perfmatters 
●​ Imagify  
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DNS Prefetch Records 
 
 

 DNS Prefetch Records
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